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Creating Content
for TiKTok 1n Canada

Discover Canada'’s TikTok influencers in this in-depth study

Presented by




Objective

Clark Influence is proud to present the very first study dedicated to Canadian  The research also aims to provide key insights for brands wishing to develop

content creators on TikTok. effective campaigns on TikTok and encourage transparent collaborations with

influencers.
Our main objective is to understand influencers’ perspectives and motivations

regarding content creation as well as their collaborations with brands on this  Join us to discover the findings which will help shape the future of influencer
burgeoning platform. marketing on TikTok in Canadal



Methodology

Process Sample

This survey was conducted by Clark

Influence among Canadian content 350

creators who dare active on TikTok.

Responses were collected in French Canadian content creators with 10,000
and Eng“gh on Typeform_ or more TikTok subscribers.

Due to the sample size (350 respondents), the results of the study cannot be  Itisimportant to note that in the context of this study, the terms “creator,” “content
generalized to all TikTok content creators in Canada. However, the results do  creator” and “influencer” refer exclusively to survey respondents.

highlight certain emerging trends and opinions that provide insight into the

current influencer landscape on TikTok in Canada.
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Demographic 677 3 SR
Data 18 and 25.

gender and age

-What is your gender identity? - How old are you?

UNDER 18

4. Ol

18-25 YEARS OLD

BI.73%

26-35 YEARS OLD

34.08%

36-45 YEARS OLD

0.05%

46 AND OVER

2.02%

NON-BINARY

[.45%
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Demographic Data

location

- Which province or territory do you live in?

ONTARIO

48.83%

QUEBEC

2(.49%

BRITISH
COLUMBIA

1023% ALBERTA

7.02%
SASKATCHEWAN MANITOBA NEW SCOTLAND NEW BRUNSWICK
.75% .46% .40 % [.17%
I o
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Nearly half of creators

l[Ive In

ontario.

NEWFOUNDLAND
AND LABRADOR

0.58 %




Demographic Data

language

- Which language do you produce mosrt of your content in?

ENGLISH

78.90%

SPANISH

O.87%

of creators work primarily
ARABIC ' B in English.

FRENCH

[7.92%

0.58%

OTHER

[.45%

MANDARIN

0.29%

Creating Content for TikTok in Canada | *Study conducted by Clark Influence. (2023-2024)




Follower Count

- How many followers do you have?

/3902/ e \

followers

15 l 50,000 to 100,000
,6 % followers

20.524 fotowers 0" 10,000 TO 50,000

FOLLOWERS
8 . 88% ?3%8\,060,’;0 500,000

2 500,000 to 1T million
7, 3% followers

2 5 More than 1T million
\E}. % followers /
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50,000 TO 100,000 500,000 TO

1 MILLION

FOLLOWERS FOLLOWERS

MORE THAN
1 MILLION
FOLLOWERS

250,000
TO 500,000
FOLLOWERS

100,000 TO 250,000
FOLLOWERS



Full-time Occupation

-What is your current occupation? Content creation is a full-time job for

CONTENT CREATOR 3 O 6 o
o [l' /6

3064% of creators.
(=)

EMPLOYEE

28.90%
=1

STUDENT

23.12%

SELF-EMPLOYED

13.01%
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[

content Themes

and Sectors of Activity

The main themes explored by creators are
LIFESTYLE

22.48% Lifestyle (22.48%)

-Humour (19.31%)
.Beauty/wellness (13.26%)

HUMOUR

19.31%

BEAUTY AND
WELLNESS

13.26%

FASHION

7.49%

VISUAL ARTS / FOOD/

B5.48%

SPORT

PHYSICAL /
4 90/ VIDEO GAMES  \ENTAL HEALTH

D.48%

3 75% 3 46 A2N|Mél_59 TRAVEL TECHNOLOGY DECO/ DYI TN el PROFESSIONAL
% 2 .3lu 5 ACTIVEE ek LEGAL AND
2 02/0 2 02/0 l 73% l 44/0 l 44% COSPLAY LR

-------0 581 0291
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Creating on TIKTOK

- What are the primary factors that motivate you to publish confent?

ENTERTAINMENT
AND FUN

90.806%

KNOWLEDGE
SHARING

52.00%

CURRENT AND
POTENTIAL REVENUE

50.29%

l 3

PUBLIC AWARENESS
AND RECOGNITION

417 1%

Knowledge

sharin Income

Entertainment

are the three main reasons for publishing content.
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Success Factors

- What factors have contributed to your success on TiKTok?

AUTHENTICITY ‘

O4.57%

ORIGINALITY

36.00%

HUMOUR

33.14%

CONSISTENCY

28.29%

COMMITMENT TO
THE COMMUNITY

18.00%

RELEVANCE

1'7.71%
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)

| 2 3

Authenticity Originality Humour

are the key factors for success, according to creators.
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Fngagement Rates

(.22

is the average engagement rate for

TikTok content creators in Canada

Engagement rate is calculated by dividing a

video's combined number of likes, comments,

and shares by the total number of views that
video has received.
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Professional Satistaction

34.03:

of creators are happy to produce
content.
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Public Op

Three out of five creators
believe that the public has
a positive opinion of influencers

Creating Content for TikTok in Canada | *Study conducted by Clark Influence. (2023-2024)




02

Rétum on
Investment
for Creators’

*In the context of this study, the terms “creator,” “content creator” and “influencer” refer exclusively to survey respondents.
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Time Invested In Content Creation

-On average. how long does if take you o produce your content? - How often do you publish content?
(idealization. equipment, conception. editing)

LESS THAN ONE HOUR

29.19%

MORE THAN

BETWEEN 1 ONCE A DAY

AND 5 HOURS

(.23%

Ol.27%

BETWEEN 6

AND 12 HOURS ONCE A WEEK

8.38% 1 /7.34%

MORE THAN 12 HOURS

[.10%

Creating Content for TikTok in Canada | *Study conducted by Clark Influence. (2023-2024)




19

. . 31.50..
Experience on TiIK 10K

- How long have you been creating content on TikTok?

LESS THAN A YEAR BETWEEN ONE AND THREE YEARS BETWEEN FOUR AND FIVE YEARS

FIVE YEARS AND OVER

Creating Content for TikTok in Canada | *Study conducted by Clark Influence. (2023-2024)



20

Creator” Fatigue

1

*In the context of this study, the terms “creator,” “content creator” and “influencer” refer exclusively to survey respondents

/1.10.,

of creators have experienced
some form of exhaustion.
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ANnnual Income

- On average, what is your annual income from TikTok?

NONE
LESS THAN $500

1588% 1552% BETWEEN $1,000

AND $5,000

(@)
14.44 /O | PREFER NOT BETWEEN $5,000
TO ANSWER AND $10,000

[2.27% [2.27%
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BETWEEN $500
AND $1,000

10.83%

BETWEEN $10,000
AND $30,000

0.50%

03.90.

of creators earn less
than $10,000 per year.

*Please note that TikTok creators in Canada are not remunerated *

based on the number of views they receive. Donations and
collaborations are therefore the only sources of income.

BETWEEN $30,000
AND $60,000

D.42%

OVER$100000 [ BETWEEN $60,000
AND $99,000

Siolk 3.25%

X



0S.
Brand
Collaborations
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Collaboration
History

- Have you ever collaborated with a brand?

30.00.

of creators have already worked
with a brand.

Creating Content for TikTok in Canada | *Study conducted by Clark Influence. (2023-2024)
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Brand Sectors

- Which brand sectors were you involved with over the last year?

TECHNOLOGIES

13.434%

VIDEO GAMES

OTHER

20.71% OB

INSTITUTIONAL
AND CORPORATE

WELLNESS, BEAUTY ‘ PREVENTION
AND FASHION |43

FITNESS AND

SHAPING FINANCE

AND ECONOMY
T ‘

4.29%

TOURISM
AND TRAVEL

O.43%

23.14%

FOOD

AUTOMOBILE
NETWORKING ‘ AND MOBILITY
0.08% 2%
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Wellness, beauty and fashion
are the sectors of activity with which

creators collaborated the most over the

past year.

*Please note that creators were free to select
an unlimited number of sectors of activity.
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Brand Partnerships

2

of the creators who have never
collaborated with a brand
would like to do so.

Creating Content for TikTok in Canada | *Study conducted by Clark Influence. (2023-2024)
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compensation
for a Collaboration

- How were your partnerships compensated?

PROMOTIONAL OFFERS
AND DISCOUNT CODES

4.3D5%

Creating Content for TikTok in Canada | *Study conducted by Clark Influence. (2023-2024)
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Average compensation
for a Sponsored TiKTok

- How much do you charge for a sponsored TikTok?

$500-%1,000

[7.69%

Compensation for the production of a
sponsored TikTok generally ranges from

500 to over

$100-%250

14.80%

1,000-1,500%

$0-*100 9.890/0
8.30%

1. 500 (47.29%)

Amounts quoted vary depending on a number of factors, including but not limited to:
- The creator’s expertise and performance

- The nature of the contract (brand, timing, involvement, deadline)

- Exclusivity and rights (reuse and amplification)

- Representation by an agency

Creating Content for TikTok in Canada | *Study conducted by Clark Influence. (2023-2024)

MORE
THAN *1,500

18.77%

| PREFER NOT
TO ANSWER

O.14%

| DONT KNOW

D.78%
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Talent Agencies

Nearly

90.

of creators are not represented
by an agency.

Creating Content for TikTok in Canada | *Study conducted by Clark Influence. (2023-2024)
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LESS THAN 5

4]1.88 %

BETWEEN 5 AND 10

37.91%

Number of
Partnerships

- How many brands have you collaborated with in the past year?

BETWEEN 10 AND 20

12.277 %

MORE THAN 20

(.94 %

Creating Content for TikTok in Canada | *Study conducted by Clark Influence. (2023-2024)
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Knowledge of the Canadian
Partnership Tax Law

1/3

of the creators are unfamiliar
with Canadian tax regulations.

Creating Content for TikTok in Canada | *Study conducted by Clark Influence. (2023-2024)



How
Influencers’
Perceive
Partnerships

1" 1

*In the context of this study, the terms “creator,” “content creator” and “influencer” refer exclusively to survey respondents.



The Importance of
a Sound Creative Brief
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Factors In
Partnership Selection

-On a scale of | (highest) to 5 (lowest). rank the importance

of these criteria when choosing a brand partnership.

Creating Content for TikTok in Canada | *Study conducted by Clark Influence. (2023-2024)

The potential benefits for the
community (I8Y), the freedom
{0 create content (2") and
the quality of the product
or experience (3)

are the 3 most important criteria
when collaborating with a brand.



Environmental
and Soclal Impact

Before accepting a collaboration,
[ factor in the environmental and
social impact of a brand.

Creating Content for TikTok in Canada | *Study conducted by Clark Influence. (2023-2024)

of creators factor in a brand'’s
social impact before accepting
a collaboration.

of creators consider the brand’s
environmental impact before
accepting a collaboration.
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Potential Challenges

involved in collaboration

-Rank on a scale of | (highest) 10 5 (lowesr) your mosrt
comimon problems when collaborating with a brand.

LACK OF FREEDOM IN
CONTENT CREATION

INSUFFICIENT
PRODUCTION TIME

EXCESSIVE EDITS AND
COMPLICATIONS

REMUNERATION
NEGOTIATIONS

LACK OF
RESOURCES
FOR CONTENT
CREATION

POOR
COMMUNICATION
BETWEEN THE
PARTIES

Creating Content for TikTok in Canada | *Study conducted by Clark Influence. (2023-2024)
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Performance Impact
Of Partnership Conten

- How beneficial have partnerships been to the performance of your content in general?

THERE WAS NO PERFORMANCE
DIFFERENCE WAS WORSE

149.82% 25.99y

Creating Content for TikTok in Canada | *Study conducted by Clark Influence. (2023-2024)

49.82:

of creators reported that sponsored content

performed similarly to non-sponsored content.
However, when there was a fluctuation in
sponsored content performance, it was more
likely to yield weaker results.

IT GENERATED MORE | DON’ T KNOW

VIEWS THAN USUAL " ~1
AN o 3.0l%
20.58%
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Professional
Challenges

- Which of the following do you find most difficult to manage as a content creator?

SYASYE

of creators reported performance pressure
as the most difficult challenge to overcome
iIN their profession.
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PRODUCTION RATE

2U.57%

| DON'T KNOW

12.72%

PRODUCTION IDEAS
COMMUNITY MANAGEMENT

10.12% e

PERFORMANCE
PRESSURE

37.07%

NEGATIVE COMMENTS
AND REVIEWS

3.09v%
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Long-lerm
pPerspectives
Of Partnerships

30

of creators prefer to create
a long-term partnership with
a brand.

Creating Content for TikTok in Canada | *Study conducted by Clark Influence. (2023-2024)
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We believe in influence and creativity.



6 Areas of Expertise

We work hand in hand with our clients to develop innovative, creative campaigns operated by our team of experts.

Strategy,
Influencer Trends & Clark Talent Community
Marketing Storytelling Factory Management
- influencer selection - consumer research - active research and - management of social
_ monitoring to identify media accounts and
- influencer and - sector studies new talent, emerging communities
brand relationship . orofiles and the ideal
- storytelling

management influencers . content creation

- media amplification - digital trends

- - tracking and reporting
. campaign monitoring - brand audits

- competitive

- tracking and reporting _ ,
intellicence
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Let's Clark.

info@clarkinfluence.com

Nicolas Bon Vincent Bronner Marie-Josée Cadorette
nicolas@clarkinfluence.com vincent@clarkinfluence.com mj@clarkinfluence.com
f ¥ in
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